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Macquarie University has taken all reasonable
measures to ensure the information in this
publication is accurate and up-to-date. However,
the information may change or become out-dated
as a result of change in University policies,
procedures or rules. The University reserves the
right to make changes to any information in this
publication without notice. Users of this
publication are advised to check the website
version of this publication [or the relevant faculty
or department] before acting on any information in
this publication.
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General Information

Important Academic Dates
Information about important academic dates including deadlines for withdrawing from units are
available at https://www.mq.edu.au/study/calendar-of-dates

Learning Outcomes
On successful completion of this unit, you will be able to:

An understanding of the elements of contemporary marketing communications, including

the decisions, the strategies, the tools and the trends

A capacity of identifying and analysing marketing communications problems as well as

devising sound and practical solutions

An appreciation of the need to plan marketing communications in a comprehensive and

Unit convenor and teaching staff
Unit Convenor
Yimin Huang
stephanie.huang@mq.edu.au
Contact via stephanie.huang@mq.edu.au

Credit points
4

Prerequisites
MKTG696 or admission to MCom or MIntBus or MEc or MActPrac prior to 2011

Corequisites

Co-badged status

Unit description
Marketing communications are an integral part of a company's overall marketing mission and
play a critical role in determining its success in the market. It accommodates both creative and
analytical processes guided by a company's targeting and positioning strategies. This unit
aims to provide you with an understanding of the various decisions and principles that
marketing managers have to consider when developing communications strategies and action
plans. An integrated perspective is adopted for this unit that allows you to analyse, design and
evaluate the different roles of advertising, direct marketing, personal selling, public relations,
sales promotion and event marketing. Relevant and up-to-date theories, concepts and
practices in marketing communications will be provided and discussed in classes.
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integrated manner

Development of the analytical and creative skills necessary to prepare a marketing

communications plan

An ability to effectively communicate each component of the marketing communications

campaign in both oral and written forms

Assessment Tasks
Name Weighting Due

Assignment 30% From week 3 on

Report 30% From week 4 on

Final Exam 40% TBD

Assignment
Due: From week 3 on
Weighting: 30%

This assignment is based on individual work. It brings real-life experiences to the learning about
creative evaluation of advertisements, aiming to develop students’ critical, analytical and
integrative thinking. Students will be randomly assigned to specific themes and present a
rigorous and critical analysis of the advertisements that are chosen by students guided by the
themes. Students are expected to develop logical and convincing arguments in regards to what
are specific qualities that make this advertisement a good/bad one. Relevant theories/concepts
in Marketing Communications may be applied as appropriate frameworks and perspectives in the
discussion. In this assignment, students are required to make 8-minute presentation on their
advertising critique and submit a summary report.

Late submission of assigned work will result in 10% per day penalties.

On successful completion you will be able to:
• A capacity of identifying and analysing marketing communications problems as well as

devising sound and practical solutions
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Report
Due: From week 4 on
Weighting: 30%

The task in this assignment is to prepare a marketing communications plan in response to a
brief. To undertake this task students are required to work in a group consisting of approximately
4 members. There are 4 steps involved in completing this assignment, through which
students need to submit progress reports and gather feedback from the lecturer. Late submission
will result in 10% per day penalties.

On successful completion you will be able to:
• An understanding of the elements of contemporary marketing communications, including

the decisions, the strategies, the tools and the trends

• An appreciation of the need to plan marketing communications in a comprehensive and

integrated manner

• Development of the analytical and creative skills necessary to prepare a marketing

communications plan

• An ability to effectively communicate each component of the marketing communications

campaign in both oral and written forms

Final Exam
Due: TBD
Weighting: 40%

A final examination is included as an assessment task for this unit to provide assurance that the
product belongs to the student and the student has attained the knowledge and skills tested in
the exam. A 3-hour final examination for this unit will be held during the University Examination
period.

On successful completion you will be able to:
• An understanding of the elements of contemporary marketing communications, including
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the decisions, the strategies, the tools and the trends

• A capacity of identifying and analysing marketing communications problems as well as

devising sound and practical solutions

Delivery and Resources

Policies and Procedures

Student Support

Compared to the unit offered in the last session, a different textbook will be used in MKTG802 in
S1 2014, along with new cases and different assessment structures. Details are available in the
unit outline.

Macquarie University policies and procedures are accessible from Policy Central.
Students should be aware of the following policies in particular with regard to
Learning and Teaching:

Academic Honesty Policy http://mq.edu.au/policy/docs/academic_honesty/policy.ht
ml

Assessment Policy http://mq.edu.au/policy/docs/assessment/policy.html

Grading Policy http://mq.edu.au/policy/docs/grading/policy.html

Grade Appeal Policy http://mq.edu.au/policy/docs/gradeappeal/policy.html

Grievance Management Policy http://mq.edu.au/policy/docs/grievance_managemen
t/policy.html

Disruption to Studies Policy http://www.mq.edu.au/policy/docs/disruption_studies/p
olicy.html The Disruption to Studies Policy is effective from March 3 2014 and
replaces the Special Consideration Policy.

In addition, a number of other policies can be found in the Learning and Teaching Category of
Policy Central.

Student Code of Conduct
Macquarie University students have a responsibility to be familiar with the Student Code of
Conduct: https://students.mq.edu.au/support/student_conduct/

Macquarie University provides a range of support services for students. For details, visit http://stu
dents.mq.edu.au/support/

Learning Skills
Learning Skills (mq.edu.au/learningskills) provides academic writing resources and study
strategies to improve your marks and take control of your study.

• Workshops

• StudyWise
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Student Services and Support

Student Enquiries

IT Help

Graduate Capabilities
PG - Critical, Analytical and Integrative Thinking
Our postgraduates will be capable of utilising and reflecting on prior knowledge and experience,
of applying higher level critical thinking skills, and of integrating and synthesising learning and
knowledge from a range of sources and environments. A characteristic of this form of thinking is
the generation of new, professionally oriented knowledge through personal or group-based
critique of practice and theory.

This graduate capability is supported by:

Learning outcomes
• A capacity of identifying and analysing marketing communications problems as well as

devising sound and practical solutions

• An appreciation of the need to plan marketing communications in a comprehensive and

integrated manner

• Development of the analytical and creative skills necessary to prepare a marketing

communications plan

Assessment tasks
• Assignment

• Final Exam

PG - Research and Problem Solving Capability
Our postgraduates will be capable of systematic enquiry; able to use research skills to create

• Academic Integrity Module for Students

• Ask a Learning Adviser

Students with a disability are encouraged to contact the Disability Service who can provide
appropriate help with any issues that arise during their studies.

For all student enquiries, visit Student Connect at ask.mq.edu.au

For help with University computer systems and technology, visit http://informatics.mq.edu.au/hel
p/.

When using the University's IT, you must adhere to the Acceptable Use Policy. The policy
applies to all who connect to the MQ network including students.
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new knowledge that can be applied to real world issues, or contribute to a field of study or
practice to enhance society. They will be capable of creative questioning, problem finding and
problem solving.

This graduate capability is supported by:

Learning outcome
• A capacity of identifying and analysing marketing communications problems as well as

devising sound and practical solutions

Assessment task
• Report

PG - Effective Communication
Our postgraduates will be able to communicate effectively and convey their views to different
social, cultural, and professional audiences. They will be able to use a variety of technologically
supported media to communicate with empathy using a range of written, spoken or visual
formats.

This graduate capability is supported by:

Learning outcomes
• An understanding of the elements of contemporary marketing communications, including

the decisions, the strategies, the tools and the trends

• An appreciation of the need to plan marketing communications in a comprehensive and

integrated manner

• An ability to effectively communicate each component of the marketing communications

campaign in both oral and written forms

Assessment tasks
• Assignment

• Report

• Final Exam

Research and Practice
This unit will draw on journal articles on marketing communications in case discussion to get
students be familiar with relevant theories. Students will be required to conduct their own market
research during the course of preparing for the major project.
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