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Macquarie University has taken all reasonable
measures to ensure the information in this
publication is accurate and up-to-date. However,
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as a result of change in University policies,
procedures or rules. The University reserves the
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publication are advised to check the website
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or department] before acting on any information in
this publication.
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General Information

Important Academic Dates
Information about important academic dates including deadlines for withdrawing from units are
available at https://www.mq.edu.au/study/calendar-of-dates

Learning Outcomes
On successful completion of this unit, you will be able to:

ULO1: Critically evaluate the theories on consumer psychology of brands

Unit convenor and teaching staff
Unit Convenor and Lecturer
Dr Abas Mirzaei
abas.mirzaei@mq.edu.au
Contact via 0298508560
3MD, Room 136
Wednesdays 1-2pm

Oliver Manlutac
oliver.manlutac@mq.edu.au

Credit points
10

Prerequisites
(MKTG202 or MKTG2002) and MKTG1003 or MKTG203)

Corequisites

Co-badged status

Unit description
One of the most valuable assets firms have is their brand(s). A brand has become a key point
of difference for organizations, driving consumers’ purchase decisions over the long-term.
Since all stakeholders, from companies and suppliers to partners, consumers and
shareholders, benefit from a strong brand, it is crucial to understand how to build and maintain
a strong brand. This unit develops students’ knowledge of branding goods and services.
Students learn how to use branding theories to design effective branding strategies. Particular
emphasis is placed on understanding the consumer psychology of brands and how to build a
strong brand that resonates with consumers over time. Students develop knowledge of brand
equity and the application of the marketing mix to branding strategies.
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ULO2: Analyse the process of brand strategy planning and implementation

ULO3: Develop strategies to launch and maintain a brand

Assessment Tasks
Coronavirus (COVID-19) Update

Assessment details are no longer provided here as a result of changes due to the
Coronavirus (COVID-19) pandemic.

Students should consult iLearn for revised unit information.

Find out more about the Coronavirus (COVID-19) and potential impacts on staff and
students

General Assessment Information

Delivery and Resources
Coronavirus (COVID-19) Update

Any references to on-campus delivery below may no longer be relevant due to COVID-19.

Please check here for updated delivery information: https://ask.mq.edu.au/account/pub/
display/unit_status

Late assessment submissions must also be submitted through the appropriate submission link
in iLearn. No extensions will be granted unless an application for Special Consideration is made
and approved. There will be a deduction of 10% of the total available marks made from the total
awarded mark for each 24 hour period or part thereof that the submission is late. Late
submissions will not be accepted after solutions have been discussed and/or made available.

Note: applications for Special Consideration Policy must be made within 5 (five) business days of
the due date and time.

Delivery and Resources

Delivery of unit material:

• Number and length of classes: 3 hours face-to-face teaching per week, consisting of 1 x

2 hour lecture and 1 x 1 hour tutorial.

• The timetable for lecture and tutorials can be found on the University web site at: http://w

ww.timetables.mq.edu.au/

• Once students register for a particular tutorial, they cannot change their class time.

• Attendance will be taken in tutorials.

Unit guide MKTG3011 Brand Management

https://unitguides.mq.edu.au/unit_offerings/122957/unit_guide/print 3

https://ilearn.mq.edu.au/
https://www.mq.edu.au/about/coronavirus-faqs
https://www.mq.edu.au/about/coronavirus-faqs
https://ilearn.mq.edu.au/login/
http://staff.mq.edu.au/work/strategy-planning-and-governance/university-policies-and-procedures/policies/special-consideration
https://staff.mq.edu.au/work/strategy-planning-and-governance/university-policies-and-procedures/policies/special-consideration
https://ask.mq.edu.au/account/pub/display/unit_status
https://ask.mq.edu.au/account/pub/display/unit_status
http://www.timetables.mq.edu.au/%20
http://www.timetables.mq.edu.au/%20


• Students are expected to arrive on time, and to not leave until the class ends.

Prizes: http://www.businessandeconomics.mq.edu.au/undergraduate_degrees/prizes_scholarshi
ps

Unit resources:

Recommended textbooks:

Keller, K.L; Swaminathan, V (2019), Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. Global 5th edition. Pearson: Sydney.

Aaker, D. (2014). Aaker on branding: 20 principles that drive success. Morgan James Publishing.

Internet sites of interest

http://www.euromonitor.com/australia

http://www.adnews.com.au/

http://adage.com/

http://www.brandingstrategyinsider.com/

http://economist.com/

http://www.mckinsey.com/insights

http://www.forbes.com/

Technology used and required

Students are required to learn how to use MS PowerPoint, word processing, and learning
management systems (iLearn).

Unit webpage

Please note that the unit's logon iLearn address can be found here: http://ilearn.mq.edu.au

Satisfactory completion of unit:

To pass this unit students need an aggregate mark of 50 or more.
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Unit Schedule
Coronavirus (COVID-19) Update

The unit schedule/topics and any references to on-campus delivery below may no longer be
relevant due to COVID-19. Please consult iLearn for latest details, and check here for
updated delivery information: https://ask.mq.edu.au/account/pub/display/unit_status

Policies and Procedures

Please refer to iLearn

Macquarie University policies and procedures are accessible from Policy Central (https://staff.m
q.edu.au/work/strategy-planning-and-governance/university-policies-and-procedures/policy-centr
al). Students should be aware of the following policies in particular with regard to Learning and
Teaching:

• Academic Appeals Policy

• Academic Integrity Policy

• Academic Progression Policy

• Assessment Policy

• Fitness to Practice Procedure

• Grade Appeal Policy

• Complaint Management Procedure for Students and Members of the Public

• Special Consideration Policy (Note: The Special Consideration Policy is effective from 4

December 2017 and replaces the Disruption to Studies Policy.)

Students seeking more policy resources can visit the Student Policy Gateway (https://students.m
q.edu.au/support/study/student-policy-gateway). It is your one-stop-shop for the key policies you
need to know about throughout your undergraduate student journey.

If you would like to see all the policies relevant to Learning and Teaching visit Policy Central (http
s://staff.mq.edu.au/work/strategy-planning-and-governance/university-policies-and-procedures/p
olicy-central).

Student Code of Conduct
Macquarie University students have a responsibility to be familiar with the Student Code of
Conduct: https://students.mq.edu.au/study/getting-started/student-conduct

Results
Results published on platform other than eStudent, (eg. iLearn, Coursera etc.) or released
directly by your Unit Convenor, are not confirmed as they are subject to final approval by the
University. Once approved, final results will be sent to your student email address and will be
made available in eStudent. For more information visit ask.mq.edu.au or if you are a Global MBA
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Student Support

Student Services and Support

Student Enquiries

IT Help

student contact globalmba.support@mq.edu.au

Macquarie University provides a range of support services for students. For details, visit http://stu
dents.mq.edu.au/support/

Learning Skills
Learning Skills (mq.edu.au/learningskills) provides academic writing resources and study
strategies to help you improve your marks and take control of your study.

• Getting help with your assignment

• Workshops

• StudyWise

• Academic Integrity Module

The Library provides online and face to face support to help you find and use relevant
information resources.

• Subject and Research Guides

• Ask a Librarian

Students with a disability are encouraged to contact the Disability Service who can provide
appropriate help with any issues that arise during their studies.

For all student enquiries, visit Student Connect at ask.mq.edu.au

If you are a Global MBA student contact globalmba.support@mq.edu.au

For help with University computer systems and technology, visit http://www.mq.edu.au/about_us/
offices_and_units/information_technology/help/.

When using the University's IT, you must adhere to the Acceptable Use of IT Resources Policy.
The policy applies to all who connect to the MQ network including students.
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