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General Information

Important Academic Dates
Information about important academic dates including deadlines for withdrawing from units are
available at https://www.mq.edu.au/study/calendar-of-dates

Unit convenor and teaching staff
Convenor, Lecturer, Tutor
Lauren Gorfinkel
lauren.gorfinkel@mq.edu.au
Contact via Email
Zoom
Mondays 12-1pm (after the lecture)

Tutor
Nicole Lenoir Jourdan
nicole.lenoirjourdan@mq.edu.au
Contact via Email

Tutor
Melanie Zolenas-Kennedy
melanie.zolenas-kennedy@mq.edu.au
Contact via Email

Credit points
10

Prerequisites
130cp at 1000 level or above including MMCC2100

Corequisites

Co-badged status

Unit description
The objective of this unit is to develop practical public relations and social media skills,
including: strategy writing, budgeting and professional presentations. The focus will be on
employee, volunteer, and member strategies for engaging with key publics outside of the
organisation. Students will work in small teams to establish their own PR agency, which will
pitch for the business of commercial and not-for-profit organisations.

Visit Employability Connect for important information on this unit.
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Learning Outcomes
On successful completion of this unit, you will be able to:

ULO1: participate actively, professionally and ethically in team activities and in client

meetings in a way that supports the development of a communications strategy for a

client.

ULO2: utilise disciplinary knowledge and theory to identify, research, and analyse a

communications problem and opportunity for a client campaign.

ULO3: communicate theoretical and practical strategies for a public relations and/or

social media campaign via a range of communication channels (e.g. pitch, report, email).

ULO4: demonstrate high level English language writing, oral and visual skills that

provide evidence of a capacity to tailor materials to target audiences.

General Assessment Information
#MQAgency
When you sign up to PACE: MMCC3090 you are agreeing to undertake client-based work in
teams for #MQAgency. Each year students work directly for real clients on behalf of #MQAgency
to develop awareness, donation, community outreach and other communication
campaigns around a social, health or environmental cause.

All assessment tasks relate to the client brief. Clients will normally attend the student pitches and
the final comprehensive communications strategy report, including sample mock-ups (e.g. media
releases, social media posts, emails, website content, posters, event schedules etc.) are
expected to be of a professional standard, and will be delivered to the client to implement a
future campaign.

The convenor works with clients to develop suitable briefs before the semester and each client is
assigned to one tutorial class. Students in each tutorial will form up to 6 groups and work
together to develop their pitch and strategy report for the client.

Late Assessment Submission Penalty
Unless a Special Consideration request has been submitted and approved, a 5% penalty (of the
total possible mark) will be applied each day a written assessment is not submitted, up
until the 7th day (including weekends). After the 7th day, a mark of ‘0’ (zero) will be awarded
even if the assessment is submitted. Submission time for all written assessments is set at
11.55pm. A 1-hour grace period is provided to students who experience a technical issue. This
late penalty will apply to written reports and recordings only. Late submission of time sensitive
tasks (such as tests/exams, performance assessments/presentations, scheduled practical
assessments/labs will be addressed by the unit convenor in a Special consideration
application.

----
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Assessment Tasks
Name Weighting Hurdle Due Groupwork/Individual Short Extension AI Approach

Client
Research
Project

40% No 04/09/2026 Individual Yes Open

Pitch to
Client

30% No In tutorials in
Week 9, 10 or
11

Individual No Observed

Strategy
Report

30% No 06/11/2026 Individual No Open

Client Research Project
Assessment Type 1: Professional task
Indicative Time on Task 2: 24 hours
Due: 04/09/2026
Weighting: 40%
Groupwork/Individual: Individual
Short extension 3: Yes
AI Approach: Open

For this assignment you will submit work designed to help propel your client project forward.
Working individually (whilst sharing with your team for feedback), you will conduct background
research into your client, competitors, key public and/or key issue. The material will be presented
in a professional manner appropriate for intra-agency and client communications. Refer to iLearn
for further details.

On successful completion you will be able to:
• participate actively, professionally and ethically in team activities and in client meetings

in a way that supports the development of a communications strategy for a client.

• utilise disciplinary knowledge and theory to identify, research, and analyse a

communications problem and opportunity for a client campaign.

• communicate theoretical and practical strategies for a public relations and/or social

media campaign via a range of communication channels (e.g. pitch, report, email).

• demonstrate high level English language writing, oral and visual skills that provide

evidence of a capacity to tailor materials to target audiences.

ALL students must submit their full group report to Turnitin for marking. You will be marked
individually on your sections which must be clearly marked.

Unit guide MMCC3090 PACE: Public Relations and Social Media: Constructing Campaigns

https://unitguides.mq.edu.au/unit_offerings/177335/unit_guide/print 4



Pitch to Client
Assessment Type 1: Presentation task
Indicative Time on Task 2: 22 hours
Due: In tutorials in Week 9, 10 or 11
Weighting: 30%
Groupwork/Individual: Individual
Short extension 3: No
AI Approach: Observed

Your consultancy will present your PR strategy to your client. You will be marked on your part in
the online delivery, including your spoken delivery, slides and script. Refer to iLearn for further
information.

On successful completion you will be able to:
• participate actively, professionally and ethically in team activities and in client meetings

in a way that supports the development of a communications strategy for a client.

• communicate theoretical and practical strategies for a public relations and/or social

media campaign via a range of communication channels (e.g. pitch, report, email).

• demonstrate high level English language writing, oral and visual skills that provide

evidence of a capacity to tailor materials to target audiences.

Strategy Report
Assessment Type 1: Professional task
Indicative Time on Task 2: 22 hours
Due: 06/11/2026
Weighting: 30%
Groupwork/Individual: Individual
Short extension 3: No
AI Approach: Open

Your consultancy will develop a comprehensive PR strategy report (communications plan) for
your client. You will be marked on your sections of the report. Refer to iLearn for further
information.

On successful completion you will be able to:
• participate actively, professionally and ethically in team activities and in client meetings

in a way that supports the development of a communications strategy for a client.

• utilise disciplinary knowledge and theory to identify, research, and analyse a

communications problem and opportunity for a client campaign.
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• communicate theoretical and practical strategies for a public relations and/or social

media campaign via a range of communication channels (e.g. pitch, report, email).

1 If you need help with your assignment, please contact:

• the academic teaching staff in your unit for guidance in understanding or completing this

type of assessment

• Academic Success for academic skills support.

2 Indicative time-on-task is an estimate of the time required for completion of the assessment
task and is subject to individual variation.

3 An automatic short extension is available for some assessments. Apply through the Service
Connect Portal.

Delivery and Resources
Lectures

• Live lectures will run via Zoom from weeks 1-8, with a final lecture in week 11.

• It is vital that students watch the lecture before their tutorial. The lectures will provide

step-by-step guidance on each part of your campaign planning and will be tied to your

assessment tasks.

• Please make sure to catch up on demand if you are unable to watch it live. If you are

unable to watch the lecture before your class please make sure you review the slides in

advance and catch up with the recording as soon as possible.

• Recordings will be made available after the lecture.

Tutorials
• Tutorials begin in week 2, and run until week 12.

• You are expected to attend a 1-hour tutorial each week either online or on campus.

• Exercises relating to the same week's lecture will be discussed in the tutorials. Please

ensure you engage with the lecture before your tutorial.

• There will be a heavy focus on client-based group work in tutorials. Your tutorials are

important for collaborating with your #MQAgency team members on your client project

so it is vital to attend so as not to let your group down. See these as essential work

meetings.

• In Week 2 (your first tutorial): You will need to sign up for your client group (a sign-up link

will be available on ilearn). You will work in the same small group across the semester to

serve your client.
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• In Week 4: There will be a briefing meeting with the client during your tutorial.

• In Weeks 9, 10 or 11: You will pitch your ideas to your client during your tutorial. The

presentation weeks will be run online for online classes and in-person for on-campus

classes, except where the client is unable to attend campus. Where the client is unable

to attend on-campus presentations, presentations may be run on Zoom. Your convenor

and tutor will keep you posted. If there are any technical issues it is possible that the

presentation tutorial weeks may run a little over time. Your flexibility regarding the date of

your presentation week and format (in person or online) is expected. Please discuss with

your tutor well ahead of time if there are any potential issues with timing.

• Week 12: Your last tutorial.

• In week 13: There will be no tutorial. Your final report will be due to Turnitin and your

client.

Readings
• Set readings will be available on ilearn under the Unit Readings/Leganto tab.

• It is recommended you download readings well ahead of assessment due dates to

ensure access to the readings as some recommended textbooks have a limited user

licence.

Expectations
Out-of-class commitment

• MMCC3090 is a 10-credit point unit. This means that you should allocate approximately

10 hours of study per week for this unit (including in non-teaching weeks). Roughly

speaking each week this time should be spent on:

◦ engaging with the lectures (1 hr)

◦ participating in the tutorial (your group time) (1 hr)

◦ engaging with the set readings (2 hrs)

◦ application of key lessons from lectures, tutorials, and readings to project work/

assessments (4 hrs)

◦ writing drafts, preparing mock-ups e.g. sample social media posts, proofreading,

editing (1 hr)

◦ sharing updates of your individual contributions with your team members and the

client where relevant e.g. via email, extra Zoom meetings etc. (1 hr)

Teamwork

• Teamwork is an essential component of this unit. Every student is expected to contribute
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fully to the project, keep in touch with group members via email and extra meetings, and

take responsibility for their parts. Students should use their tutorial times productively to

work on their strategy as well as time outside of class.

• Please do not let your group down. If there are issues affecting your ability to contribute

to the group (we understand things come up), please let your group and your tutor know

asap so that they can make appropriate accomodations.

• All students should bring a positive and professional attitude towards collaboration with

peers and clients.

• Students should expect to drive their projects with is a high degree of autonomy and

should proactively reach out to tutors for extra support as needed.

• While you will ultimately be marked on your own parts of the presentation and report,

you will need to work effectively in a team to ensure the various parts are cohesive and

fit together well.

• If you are having trouble with your team, please contact the convenor or tutor for extra

support.

• While every effort has been made to highlight the expectations of both students and

clients, this unit involves working with live clients and in student teams, which can lead to

unforseen issues e.g. client or team-member sudden unavailability. Your convenor and

tutor will do their very best to minimise impacts on your assessments, but we encourage

all students to approach this unit with a degree of professionalism and flexibility, which

are key skills for success in the public relations and social media industry. Your ability to

pivot and respond professionally to unexpected circumstances are part of the learning

process.

Emails

• Students in the unit are expected to be able to write professional emails to their clients,

team members and teaching staff. One student in each team will be the client liaison and

responsible for emailing the client as needed. If you have not received a response from

your client within one week you may politely follow up.

• Generally, student emails to teaching staff will be replied to within 48 business hours.

Students should not expect emails to be returned on weekends and after hours. If you

are having trouble contacting your client, please inform your convenor and tutor.

• Students should ensure that they can receive emails sent to their MQ email addresses.

• Please also regularly check ilearn for unit announcements.

Professional Presentation/Design Tools/AI
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• While the teaching of graphic design skills is not the focus of this unit, students are

expected to present their work with a high degree of professionalism.

• Canva is a useful graphic design tool for this unit.

• As students come to this unit with different skill sets we would most appreciate you being

open to sharing your relevant skills and resources with your team members.

• Please check with the convenor and your client before using any GenAI tools for this

unit. A key consideration is client confidentiality - you should not put confidential client

information into any AI tool.

Feedback in this Unit

Feedback in this unit to individuals, groups, and the class/cohort may be made available in
multiple forms, including:

• Announcements on iLearn - please make sure you are checking the announcements.

• Feedback from clients - during the briefing meeting you will be able to ask questions to

your client to check you are on the right track; it is important to respond to any feedback

from your client, especially on your pitch, and apply these to your report.

• Q&A sessions in lectures and tutorials - please don't hesitate to raise your hand, speak

up, or ask questions in the chat function for online and on-campus classes.

• Via email - please don't hesitate to ask any questions via email as they arise. For

general assessment questions, please email the convenor and CC in your tutor, noting

which class (day and time) you are in.

• Individual or group Zoom or face-to-face consultations with the convenor - to arrange a

private consultation please email to make an appointment to meet with the convenor.

• Peer-to-peer feedback during tutorials and group sessions

• Within Turnitin - see textbox, comments on the actual submission, mark-up on

assignments, and via the marked-up rubric.

• Samples of past assessments, as well as detailed assessment guidelines and marking

rubrics for all assessment tasks, will be made available on iLearn.

Please ensure you engage with all these forms of feedback and hesitate to request feedback as
you need it.

Technology Required
This unit will make extensive use of iLearn https://ilearn.mq.edu.au/. Required readings,
comprehensive information on assessment tasks and important announcements will be posted to
iLearn. Make sure you check iLearn and your Macquarie University email account regularly
during this unit.

For technical support go to: http://mq.edu.au/about_us/offices_and_units/informatics/help
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Unit Schedule

Policies and Procedures

For student quick guides on the use of iLearn go to: http://mq.edu.au/iLearn/student_info/guide
s.htm

Please check ilearn for the most up-to-date schedule.

Week 1 Welcome to #MQAgency / Overview of the Unit / Assessment Tasks and Client Projects
/ Ethical Industry Practice

Week 2 Leading Communications Projects 1: Leadership Styles / Teamwork / Professional
Client-Agency Communication

Week 3 PR and Social Media Research 1: Client / Competitors / SWOT Analysis

Week 4 PR and Social Media Research 2: Key Issues / PESTLE Analysis [Client briefings]

Week 5 PR and Social Media Research 3: Key Publics / Key Messages

Week 6 PR and Social Media Strategy 1: SMART Objectives / Monitoring and Evaluation /
Reverse Brief [Client Research Project Due]

Week 7: PR and Social Media Strategy 2: Strategies and Tactics

Week 8 Leading Communications Projects 2: Timeline / Budget / Pitching

----Mid-Semester Break----

Weeks 9 and 10 (and 11 where required) - Pitches to Client

Week 11: Leading Communications Projects 3: Report Writing / Taking on Board Feedback

Week 12 Reflecting on Your PACE Experience / PR'ing Yourself / Careers

Week 13 No class [Report Due]

Macquarie University policies and procedures are accessible from Policy Central (https://policie
s.mq.edu.au). Students should be aware of the following policies in particular with regard to
Learning and Teaching:

• Academic Appeals Policy

• Academic Integrity Policy

• Academic Progression Policy

• Assessment Policy

• Fitness to Practice Procedure

• Assessment Procedure

• Complaints Resolution Procedure for Students and Members of the Public

• Special Consideration Policy

Students seeking more policy resources can visit Student Policies (https://students.mq.edu.au/su
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Student Support

Student Services and Support

pport/study/policies). It is your one-stop-shop for the key policies you need to know about
throughout your undergraduate student journey.

To find other policies relating to Teaching and Learning, visit Policy Central (https://policies.mq.e
du.au) and use the search tool.

Student Code of Conduct
Macquarie University students have a responsibility to be familiar with the Student Code of
Conduct: https://students.mq.edu.au/admin/other-resources/student-conduct

Results
Results published on platform other than eStudent, (eg. iLearn, Coursera etc.) or released
directly by your Unit Convenor, are not confirmed as they are subject to final approval by the
University. Once approved, final results will be sent to your student email address and will be
made available in eStudent. For more information visit connect.mq.edu.au or if you are a Global
MBA student contact globalmba.support@mq.edu.au

Academic Integrity
At Macquarie, we believe academic integrity – honesty, respect, trust, responsibility, fairness and
courage – is at the core of learning, teaching and research. We recognise that meeting the
expectations required to complete your assessments can be challenging. So, we offer you a
range of resources and services to help you reach your potential, including free online writing an
d maths support, academic skills development and wellbeing consultations.

Macquarie University provides a range of support services for students. For details, visit http://stu
dents.mq.edu.au/support/

Academic Success
Academic Success provides resources to develop your English language proficiency, academic
writing, and communication skills.

• Ask a Study Coach

• Access StudyWISE

• Upload an assignment to Studiosity

• Complete the Academic Integrity Module

The Library provides online and face to face support to help you find and use relevant
information resources.

• Subject and Research Guides

• Ask a Librarian

Macquarie University offers a range of Student Support Services including:
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Student Enquiries

IT Help

Unit information based on version 2026.01R of the Handbook

• IT Support

• Accessibility and disability support with study

• Mental health support

• Safety support to respond to bullying, harassment, sexual harassment and sexual

assault

• Social support including information about finances, tenancy and legal issues

• Student Advocacy provides independent advice on MQ policies, procedures, and

processes

Got a question? Ask us via the Service Connect Portal, or contact Service Connect.

For help with University computer systems and technology, visit https://students.mq.edu.au/supp
ort/technology/service-desk.

When using the University's IT, you must adhere to the Acceptable Use of IT Resources Policy.
The policy applies to all who connect to the MQ network including students.
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